


The name, emblem/logotype is the first medium where we encounter
potential customers and it is highly valuable.

That is why designs that solely prioritize aesthetics and neglect the
advertising/communication aspect should not be entrusted.

Because the name/visual identity should facilitate communication.
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SOME EXAMPLES OF BRAND VISUAL IDENTITIES
WE HAVE CREATED
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PROBLEM:

Sofia Cleaning Doors was a brand
that was on the shelves in many
important markets, including Migros
and Carrefour, but was very weakly
sold off the shelf.

90% of their sales were through
checkout discount activities (... with
big discounts to the shopper.)

Our client wanted to advertise
and increase sales/market
share.

We should have given the
consumer a meaningful
argument about why they
should buy us instead of our
competitors.
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Allgompeting‘ brands were

getting their raw materials from

the\same sources as Cellulose

"Sofia does not destroy
forests, but only uses
trees produced for
industrial purposes”.

We have created our motto.

derlved from ' lndustrlal woods :
However, it has not used it in any
brand communication until :
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Our ads would use this rhetoric. Then
we had to have packaging that spoke
to the consumer and conveyed this

message.
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We couldn't just leave this
message to advertisements that
: we would publish 1-2 months a
W\ / . year. N : ‘
W e We have designed

packaging that speaks to
. the consumer on the shelf -
\ every day, every moment. -
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PROBLEM: SOLUTION:

&, We needed a brand name that was unlike any

,-& T local or foreign competitor in the market. This
. K = ;

'] ) name should be easily memorable and also

S convey a sense of strength.

Dardanel Group wanted to enter the
growing pet food market.

The recent depreciation of the TL against
the Dollar and the Euro has made the
brands perceived as foreign/high quality
very expensive, and there was no brand
perceived as high quahty wnth its

found the GENERAL DOG / GENERAL CAT
\ d names. We have a brand that is easily
uishable from competitors, expresses
Ives an international brand feeling and is

easily registered.
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SOLUTION:

Our packaging designs should have been as
aesthetic as the packaging of foreign/quality
perceived brands.

We have provided this in our design detalils.
And aiming to create a remarkable
differentiation with both its name and design
on the shelf, we used realistic illustrations of
cat and dog photos used by everyone.

FISH @

Our ingredients ore delivered to
our kitchen row and gently
freeze-dried to lock in natural
flavors and wholesome nutrients.

The result is a delicious reward
your cot will love.
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Our. ingredients ore delivered to
our kitchen row ond gently
freeze-dried to lock in natural
flovors and wholesome nutrients.

years

The result is o delicious reward
you can feel good about feeding

your dog.
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A NEW TUNA/BRAND AND VISUAL IDENTITY




PROBLEM

Compared to Dardanel, the clear leader of
the tuna market, lower priced brands
(Superfresh, Fide, Harras and private label
market brands) began to show presence
and steal Dardanel's market share.

In order not to remain unconcerned to this
trend any longer Dardanel, wanted to
launch a new brand against its affordable
rivals.




SOLUTION:

It was also a fact that this new affordable
brand of Dardanel could not put big budgets
on the mass media.

Therefore, we designed a brand name/logo
and packaging that quickly differentiates on
the shelf and speaks

to the consumer.

Although it is very new (in some markets),
the sales figures seem very successful.

It is reported that Dardanel sells more than
its affordable competitors combined at the |
points where it is sold. ‘

ZEVTINYAGLL TON BALIGIS

1| 75,2 Protein / %100 Dol Avalk / Katksz ve koruyucusuz | Yiksek Omega3
s S A SR 1 -
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OGO AND BOTTLE DESIGN
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PROBLEM:

How would we draw attention ?
Differentiate and position ourselves in the
gazoz market where there are many
competitors such as big national brands
(Sprite, Fruko, Uludag, 7up) and local
brands of almost every city (Ankara
Gazozu, Zafer Gazozu, Bade Gazozu,
Saki Gazozu, Saki Gazozu ...)
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SOLUTION:

—— DOLUM SEVIYESI
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We first designed the bottle with the
understanding of "We need a very different,
minimalist and youthful bottle design besides the 4.5 02
old-fashion bottles, almost all of which are made
with the old generation design approach .
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The main idea of the bottle design was to
add a spout to the top of the body in the form of
330 ml soft drink cans.
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Our brand name should also support our strategy
above.

We realized that despite many children calling to Gazoz
as 'Gagoz,' no one had obtained a trademark
registration for it until now. The trademark registration
for GAGOZ was available. We easily obtained the

registration.

Our logo and label design with the same minimalist DOGALA OZDES KARIZMA, RENKLI
approach. And our new brand has found a strong MENKLI BIR HAYAT, COOL KIZLAR, DUNYAYI
response in the market among young people and those KURTARAN ADAMLAR... MATRAK ASIT ICERIR.
who always feel young. TEK YAN ETKiSI: GEGIRTIR... TIKILERIN

ULASAMAYACAGI YERLERDE SAKLAYINIZ.
GAGOLZ... BIR FEZA MARKASI!
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LUSMDAKILER: DOGALA OZDES KARIZMA, RENKL
HENKLI BIR HAYAT, COOL KIZLAR, DUNYAN

3 KURTARAN ADAMLAR... MATRAK ASIT ICERR
© TEK YAN ETKISI: GEGIRTIR... TIXILERIN
- ULASAMAYACAGI YERLERDE SAKLAYINIL
: GAGOZ.... BIR FEZA MARKAS!

HBNCEFIL: TENCE VE FiL KEUMELERiNiN
 BIRLESMESINDEN MEYDANA GELMIS
LUP FILLERLE HICBIR ILGIST OLMAYAN

IR BITKIDIR. ANCAK YINE DE DIKKAT

U FiL G1Bi GEGIRTEBILIR... YARASIN®
ZENCEFIL / GINGER ALE
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PROBLEM:

We were going to design
a name and packaging
for a product group that
would enter the
"Vitaminized Water"
category, which is not
available in Turkey, as the
first brand.
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SOLUTION:

Our brand name should have defined
the name of the category and we
should have had an umbrella brand
that would distinguish us from other
"Vitaminized Waters" that would be
released after the category was
formed.

“SAOL”, which we converted from
the word "thank you" as the brand
name, and integrated the category . sox MY

name as "VITAMIN WATER" with our . | | N |- ==

) PREBIYOTIK

SAOL brand. X N
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